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AHHOTAIMS TUCHUILTHHBI «VMapKeTHHT 3[PaBO0XPAHEHMD»

HasBanmue MapkeTuHr B 31paBOOXpaHEHUN
AUCHHUILIHHBI

TpynoeMkocThb 2 kpeauTa, 60 gacos
JAUCHHUILIHHBI

Kypc, cemectp

2 Kypc, 3 ceMecTp

Mecro
AUCHHUILIMHBI B
y4eOHOM IIaHe
(mpepeKBU3UTHI,
MOCTPEKBU3HUTHI)

Juctummaa « MapKeTHHT 3[paBOOXPaHEHUSD OTHOCUTCS K TPOPECCHOHATBHOMY
UKy y9eOHOTO TUTaHa, SBISICTCS BAPUATUBHON AUCITUTITMHOM.

[TpepekBU3UTHI: BHICIIAs MaTeMaTHKa W HHPOpPMATHKA, MEIAMIIMHCKOE IPaBo,
APKOHOMHUKA B 37]paBOOXPAHCHUH, HHPOPMAIIMOHHBIC TEXHOJIOTHU B METUITMHE.
[TocTpekBU3UTHI: OMOCTATHCTHKA, MPAKTHUKAa MOMOIIHUKA Bpadya CTalMoOHapa
noMoniHuk Bpaya [{CM.

eau u 3agaun
AHCIHIJIMHBI

Lenbro OCBOCHMS IMCIMILTMHBI SIBISICTCS ¢(hDOPMHUPOBATH 3HAHUS U KOMITCTCHIIUH TSI
YCBOEHHS POJIM MAapPKETHHIA B S TENTbHOCTH MEIMIIMHCKOM OpPraHU3aIiH U BCEH CUCTEMBI
3APaBOOXPAHEHMSI.
3a1aun TUCHUTUTIHBI:
® BCECTOPOHHEE, CHCTEMHOE U3YUCHHE PhIHKA;
® Onpe/IeNieHrE MOTEHIMAIBHOTO CIIPOCa;
® BBISIBJICHHE HEY/IOBIICTBOPEHHBIX MTOTPEOHOCTEH;
® OIIpe/IeIICHNE TOBAPHOTO ACCOPTHMEHTA H IICH;
® pa3paboTKa KOMIUIEKCA MEPOMPUSTHHN, HAMPaBICHHBIX HA OoJiee TOJHbIC
YIIOBIIETBOPEHHUS CYLIIECTBYIOIIETO CIIPOca 1 €ro (hopMHUpOBaHUs B OyIyIIeM;
® [IAHUPOBAHKE U OCYIIIECTBIICHHE MPOTPaMM COBIT,
e pazpabOTKa Mep IO COBEpIICHCTBOBAHHMIO YIPABICHUS M OpraHU3allid
TIPOM3BOJICTBA.

Komnerenuumn:

Jucnumimza cnocodcTByeT GOPMUPOBAHUIO CIIETYIOIINX KOMIETEHIINN:

NK4, I1K25, T1K27, TIK30

HK-4 - ciocoOeH U roTOB HMCMOJIb30BaTh METOAbl YIPABICHUS; OPraHU30BAThH
paboTy UCHOTHUTENEH; HAXOIUTh U IPUHUMATh OTBETCTBEHHbBIE YIIPAaBICHUECKHE
pEILIeHHS B YCIOBHUAX Pa3IMYHBIX MHEHUH U B paMKax CBOEH MpodecCHOHaTBHOM
KOMIIETEHIIHH.

MK-25 - cnocoOeH ¥ TOTOB K 00yYEHHIO HACEICHUSI OCHOBHBIM TMTHEHHYECKIM
MEPONPHUATHIM U IPOCBETUTENLCKOM 1€ATEIILHOCTH 10 (hOPMUPOBAHUIO HABBIKOB
3I0pOBOTO 00pa3a KU3HU;

IIK-27 - crocobeH M TOTOB HCIOJIb30BaTh 3HAHUA CTPYKTYPBl OpTraHU3aIMi
3/[paBOOXpPAHEHUS], CUCTEMY HaIlpaBJICHUS U NIEpEeHANPaBIICHUS;

IIK-30 - cnoco0eH M TOTOB K OpraHu3alMi MEAMLUHCKOW MOMOIIU
Ype3BhIYANHBIX CUTYAIMSIX B TOM YHCIIE METUIIMHCKOHN YBaKyallHH;

npu

PesyabTarhl
OCBOEHHUA
AUCHHUIINHBI

ITocne ocBoeHUs JaHHON NUCLUIUIMHBI CTYICHT:

Byner 3naTh, Kak pemarh 3a7jaun U GyHKIHMOHAIbHbBIE 00S3aHHOCTH CECTPUHCKOTO
[IEPCOHAJIAa IIPU MKCIOJIb30BAHUM MEAULUHCKUX TEXHOJIOTUM, MEIULUHCKUX
U3JIeNNHA, JIEKapCTBEHHBIX MpEnaparoB, Ae3WH(EKIMOHHBIE CPEACTB M HX
KOMOUWHAIMI U pelIeHnH Mpo(ecCHOHANbHBIX 33/1a4.

byner ymersp mpUMEHATh MEIWIMHCKHE TEXHOJIOTHHM, MEIHWIMHCKHAE HW3JEINs,
JIeKapCTBEHHBIE MTPEnapaThl, Ae3MH(YEKIMOHHbBIE CPECTBA U X KOMOMHALIUU TIPU
peueHnH NpoecCHOHAIBHBIX 33au.
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byzner ciocoGeH nmpuMeHsITh MEAUIIMHCKUE TEXHOJIOTUH, METUIIMTHCKUE U3IEIHS,
JIeKapCTBEHHBIE MPENapaThl, Ae3MH(DEKIIMOHHBIE CPECTBA U X KOMOMHAIINY TIPU
pelieHny npodecCuoHaNbHBIX 3a7ay.

Byzner cnocobeH npoeKkTHpoBaTh OpraHU3alMOHHbIE CTPYKTYPbI, IUIAHUPOBATh U
OCYILECTBIISATh MEPONPHUATHS MO YHPABICHUIO MEPCOHAIOM, pPacHpelesiTe U
JIEJIETUPOBaTh  MOJHOMOYMSA C  YYETOM JIMYHOW  OTBETCTBEHHOCTH  3a
OCYILECTBIISIEMbIE MEPOIIPUATHS.

byzaer 3HaTh, Kak BECTH MEAULIMHCKYIO IOKYMEHTALIUIO.

byner ymets cobupaTth 1 00pabaThiBaTh MEAUKO-CTATUCTHUECKUE JaHHbIC.

Byner cnoco0GeH HCIoyib30BaTh HOPMATHUBHBIE MPABOBBIE TOKYMEHTHI B CBOEH
JIeATEIbHOCTH.
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